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Abstract: The greatly diversified English ability of the African international students in China poses a great challenge to
their English writing teachers. Traditional Chinese college English writing instruction failed to bridge teaching writing
practice and evaluating writing. Teachers tend to merely provide language input, writing techniques, and writing tasks.
They seldom design a series of language experience activities for students. The assessment is based on one-time grading
rather than a formative evaluation through which students can experience, hypothesize, assimilate and eventually
improve their writing. African international students may fail to adapt to this type of writing instruction. To address this
issue, the current study designed the Mini-Study Writing Instruction (MSWI), i.e., 21 African international students
utilized Wenjuanxing software as the platform to conduct a survey and produced a series of writing tasks. MSWI bridged
the gap between language knowledge and writing tasks. The portfolio assessment data revealed that the participants
thought highly of MSWI and gradually adapted to it. The students’ final output showed a significant decline in grammar
errors and an increase in sentence complexity as well as in sentence length.
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[ 25 persons respond our questions, 48% female and 52 % male their ages vary between 15 years-25 years, 25 years
-35 years, 15 years-25 years represent 68% and 25—35 vyears represent 32%. We asked them T questions about their
purchases. For which reason them of buy: many of them buy to relax and make confortable their self, then this category of

people represent 20.73%. . . |
B A HE RS ) ) S 5% 1 SR E M H R 43 e R D T, A

(1) 6 person go to shopping use electronic money.

(2) Most people spend S00—1000 yuan when shopping per month.

(3) The age of people varies between 15 and 25 with 68% years.

(4) 26.6% of them by for emotional wants. (buy)

(5) How long they often spend in a supermarket? 36.36% of them spend about 1 hour.

(6) 72.73% of people by things by necessity. (buy)

(7) Ages vary between 15 years-25 years and 25 years-35 years. And 25 years-35 years represent 68%.
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Shopping science prove that when we go shopping we often by more than we need thinking we are in control but actually
we are not . We are surrender by all types off ads every single day and all supermarkets strategies are design to make us spend
more money. That why my group and I made a survey in order to find out why people buy more every day .

WHY WE BUY

Firstly, we wanted to determine the reasons of purchases. 20.8% of the respondents spend a lot for education. That

could be explain by the fact that most of them are students and are under 30 years compare to those above 39 years who

¢
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spend much money on health ,19. 8% ;followed by food with 17.9% . In the other hand we notice that people spend less
for they safety that could be because cities are already safe.

Secondly, we wanted to know shopping habits and methods. Everything shows that online shopping has been fully
established in people’s daily life ,41% of respondents declare being more likely to shop online ,it’s fast, easy and cheaper.
20.7% also declare being influence by discount and 48.3 % of prefer quality . We also noticed that 81.3 % of respondents
plan what they want to buy before going shopping and it based on daily needs ,that’s a good way to avoid supermarkets
strategies to make us spend more money.

Finally we wanted to know how long people visit supermarket and how much they spend per month. 41.4% spend
more than 1 hour and are likely to spend about 2000RMB a month.

In conclusion, our research shows that people spend money on different things, products or services according to their age
and advertisers will always find ways to make us spend money anyway. Also online shopping and payment are reaching

more and more people.
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